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WHAT IS WINNERS CLUB?
KAYLA WASHKO, INTERN

Social networking site

Benefits:
• Access to award winners
• Direct Communication

What to post:
• Job openings
• Shadowing opportunities
• Advice

PROGRAM IMPACT

Increased perfect attendance
834 students in 07-08
1,221 students in 08-09

Increase in community service hours
121, 767 in 07-08
169,970 in 08-09

Enormous jumps in Most Improved

Protective factors
School recognition of pro-social behavior
Community recognition of pro-social behavior

PROGRAM ASSESSMENT
DR. SUSAN ANDERSON, SUPERINTENDENT
WESTMONT HILLTOP SCHOOL DISTRICT

Community recognition of pro social behavior

RESULT: Reduction of at-risk behaviors

CHALLENGE PROGRAM
EFFECTIVENESS

Rewards school and community achievement

“It is very rewarding to have young people 
recognized for the good instead of the bad.” –
Nicholas P., Community Service Winner

“Your program holds a lot of influence over us 
students, challenging us to do our best work in our 
schools communities.” – Neal N., Highest GPA 
Winner

“My junior year was a disaster, but friends and 
teachers made me realize that I could do way better, 
and it turned out they were 100% correct.”—Sean 
M., Most Improved Winner
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‘08-’09 AWARD YEAR
ISSUES/CONCERNS

Award Winner Submission Form
Not utilized/ missing information

Best Attendance
Breaking tiesBreaking ties

Community Service
No winner submitted

Best GPA
Same students win every year

POTENTIAL GUIDELINE REVISIONS
AND SUGGESTIONS

Best Attendance
Lottery drawing for all students achieving 
perfect attendance

Best GPA
Rename to “Academic Excellence” Award
Select winner from lottery drawing 
of top 10% of students

MEASURING PROGRAM RESULTS

Insufficient data for conclusions
Captures only award winners’ information
No guarantee TCP was “tipping point”

Potential solution
Survey those in the running for each award to 
measure program impact
Winners selected in lottery drawing onstage 
during award ceremony

2009 SHOWCASE FOR COMMERCE
TCP STUDENT NETWORKING PORTION

• Held at the Greater Johnstown Tech Park
• Sponsored by Northrop Grumman’s KEI Program

• 22 Schools, 30 businesses represented!
• May 29, 2009
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SHOWCASE SURVEY RESULTS*

Agree

I have a better knowledge of job opportunities in this area. 87%

I would like to attend future Showcase for Commerce events. 92%

I would recommend Showcase for Commerce to others. 98%

In summary:
1) Students unsure about future
2) Awareness crucial to keeping them in the area

I am surprised to learn about the diversity of jobs available. 73%

There are job opportunities for ME in this area. 77%

*Results taken from 63 student surveys

‘09 - ‘10 SCHOOL YEAR
ORIENTATION ASSEMBLIES

Ideas:
o Student-Led Assemblies
o Increased student interaction

I d F  Go Integrated Focus Group
o Concrete Guidelines

o Did You Know? Video

SPEAKERS

Chad King
Student, Bishop McCort

Olivia Cortese
S d  C h  Student, Conemaugh Twp. 

Shawn Kaufman
Riggs Industries

Joyce Graham
Walmart

EXPANSION PLAN

Allegheny County
Scranton
Philadelphia
West Virginia




